BOARD OF COUNTY COMMISSIONERS AGENDA
MIAMI COUNTY, KANSAS
Wednesday, April 7, 2021 | 1:00 p.m.

CALL TO ORDER AND OPEN CEREMONIES
e PLEDGE OF ALLEGIANCE
e ROLL CALL

PUBLIC COMMENT

The Board of County Commissioners encourages citizen participation in local governance
processes. Making every effort to be in compliance with the Kansas Open Meetings Act
(KSA 75-4317), you are invited to participate in today’s meeting. Speakers are requested
to state their full name, address, and group affiliation, if any, before delivering any remarks.
Speakers should limit their comments as to not exceed five minutes. Always speak from
the podium, using the microphone. If documentation or material is presented to the Board
of County Commissioners, please provide them to the Clerk for distribution and filing with
the official record of the meeting.

CONSENT AGENDA

The CONSENT AGENDA is a single agenda item that can include multiple items
previously reviewed and determined to be of a routine business nature. Items that are
included as part of the CONSENT AGENDA will be voted upon under a single motion
unless a separate discussion on any single item is requested by a Member of the Board
of County Commissioners or a member of the public. If a separate discussion on any item
is requested, it will be set aside for further consideration as part of the ACTION AGENDA.

1. Approval of minutes of the county commission meeting on March 31, 2021.
2. Approval of payment vouchers

PRESENTATIONS AND AWARDS

Proclamation — Proclaim April as “Fair Housing Month”

UNFINISHED BUSINESS

1. PROPOSED TEXT AMENDMENTS 2002-TA — Consider accepting the proposed text
amendments pertaining to Billboard Signs.

ACTION AGENDA

1. FIRE BOARD PURCHASE — Consider authorizing the purchase of five Motorola APX
6000 portable radios for use at Linn Valley to allow direct communication with Miami
County dispatch and other responding units. “Sitting as the Governing Body of Fire
Board”

2. UPGRADE FIRE DISTRICT NO. 1 KENWOOD RADIOS - Consider authorizing the
software upgrade for encryption of portable radios and mobile radios purchased in
2018 for communication between Miami County radio system and the MARRS
(MARC) regional radio system. Total cost is $59,850.00. “Sitting as the Governing
Body of Fire Board”

APPLICATIONS

REPORTS FROM STAFF, COMMITTEES, OFFICERS

MIAMI COUNTY, KANSAS



BOARD OF COUNTY COMMISSIONERS AGENDA
MIAMI COUNTY, KANSAS
Wednesday, April 7, 2021 | 1:00 p.m.

COMMISSION COMMENTS

EXECUTIVE SESSION

ADJOURNMENT

Miami County does not discriminate on the basis of race, color, national origin, gender, religion, age disability,
genetic information, or other circumstance prohibited by federal, state, or local law, rule, or regulation, including
Title Il of the Americans with Disabilities Act. A request for accommodation for a disability; or other assistance,
should be made, if possible, at least 3 days in advance to County Counselor, Sheila Schultz @ 913-294-3914.

MIAMI COUNTY, KANSAS



MIAMI COUNTY
STAFF REQUEST FOR COMMISSION ACTION

SUBMITTED BY: REQUESTED MEETING DATE:

Janet McRae Wednesday, April 7, 2021

DEPARTMENT: REQUESTED MEETING:

Economic Development [:] STUDY SESSION REGULAR MEETING
CONTACT INFORMATION: PROJECT / REFERENCE NUMBER:
jmcrae@miamicountyks.org, (913) 294-4045

AGENDA SUBJECT:
Proclaim April as Fair Housing Month

AGENDA SUBJECT BACKGROUND / DESCRIPTION:

Adoption of this annual resolution was part of the compliance regulations for a Federal grant administered by the
county.

REQUESTED ACTION / STAFF RECOMMENDATION:

BUDGET IMPACT:

None

BUDGET AVAILABLE FOR THIS ITEM: BUDGET REMAINING FOR THIS ITEM:

$ $

FUND / LINE ITEM TO BE CHARGED: ITEM BUDGETED?: CAPITAL PROJECT?:
THHE-1HHE-HHHEE [:] YES D NO D YES [j NO

SUBMITTER'S SIGNATURE: DATE:



WHEREAS,

WHEREAS,

WHEREAS,

WHEREAS,

PROCLAMATION

April Fair Housing Month
April 2021

the Congress of the United States passed the Civil Rights Act of 1968, of which Title VIII
declared that the law of the land would now guarantee the rights of equal housing
opportunity; and

the County of Miami, Kansas, is committed to the mission and intent of Congress to
provide fair and equal housing opportunities for all, and today many realty companies
and associations support fair housing laws; and

the Fair Housing groups and the U.S. Department of Housing and Urban Development
have, over the years, received thousands of complaints of alleged illegal housing
discrimination and found too many that have proved upon investigation to be violations
of the fair housing laws; and

equal housing opportunity is a condition of life in our County that can and should be
achieved,

NOW THEREFORE, on behalf of its citizens the Board of County Commissioners do hereby proclaim
the month of April, 2021, as FAIR HOUSING MONTH, and express the hope that this year's
observance will promote fair housing practices throughout Miami County.

Proclaimed this 7th day of April, 2021

Bonnie “Rob” Roberts,
Commission Chairman, Miami County, Kansas

Attested and recorded this 7th day of April, 2021

Janet White
County Clerk, Miami County, Kansas




MIAMI COUNTY
STAFF REQUEST FOR COMMISSION ACTION

SUBMITTED BY: REQUESTED MEETING DATE:

Kenneth Cook April 7, 2021

DEPARTMENT: REQUESTED MEETING:

Planning STUDY SESSION REGULAR MEETING
CONTACT INFORMATION: PROJECT / REFERENCE NUMBER:

913-294-9553 20002-TA: Billboard Sign Text Amendments

AGENDA ITEM / SUBJECT:

Proposed Text Amendments for Billboard Signs (Off-Premises Outdoor)

ITEM BACKGROUND / DESCRIPTION:

Consider the Planning Commission recommendation to amend the Zoning Regulations pertaining to Billboard Signs
(Off-Premises Outdoor). Specifically, Article 2 — Definitions; and Article 18 — Signs.

REQUESTED ACTION / STAFF RECOMMENDATION:

Accept the recommendation of the Planning Commission and sign the attached Resolution to approve the proposed
text amendments as presented.

BUDGET IMPACT:

BUDGET AUTHORITY: REMAINING BUDGET ALLOCATION:
FUND / LINE ITEM: FUNDS BUDGETED: CAPITAL PROJECT:
[] YES [] NO [] YES [] NO

3/18/21

DATE:




ﬂ/—&;f/%,ﬂ,ﬂ/ {é/l /zazl

“SIGNATURE/ DATE:
Comments:

SIGNATURE: DATE:
Comments:

ADMINISTRATOR REVIEW

SIGNATURE: DATE:
Comments:

COUNTY CLERK'S OFFICE USE

Commission Action Taken:
[ ] Accepted [ ] Denied [ ] Postponed [ ] Acknowledged

Date Action Taken: Required Follow-up Date:

Publication Required: Submitted to Publication By:

Yes [] No
NPG Account Number:
102898

Mail Distribution Required:  Mailed By:

[ ] Yes [ ] No




MIAMI COUNTY PLANNING DEPARTMENT

MEMORANDUM
DATE: March 24, 2021 - County Commission Meeting
TO: Miami County Commission

FROM: Kenneth A. Cook, AICP, CFM, Planner

RE: 20002-TA: Zoning Regulations Amendments (Billboard Signs)

Proposed text amendments to the Miami County Zoning Regulations pertaining to
Billboard Signs (Off-Premises Outdoor), as recommended by the Miami County
Planning Commission. Specifically, Article 2 — Definitions; and Article 18 —
Signs.

Background
September 23, 2020

Mr. Fed Wingert, Wingert Sign Company, and Attorney Darcey Domoney, his legal counsel, met
with Miami County Planning Staff regarding possible changes to the Miami County Zoning
Regulations relating to billboard signs and requested that the Planning Commission consider his
proposed amendments.

October 6, 2020

Planning Staff provided Mr. Wingert’s proposal to the Planning Commission at their October
Planning Commission meeting and asked the Planning Commission if they would be willing to
place this item on a future Agenda for a public hearing or as an item for discussion. The Planning
Commission approved for this item to be added as a discussion item to a future Agenda.

November 10, 2020

The Miami County Planning Commission held general discussion on possible future billboard
sign amendments, including a presentation by Mr. Wingert detailing the changes that he would
propose for consideration. The Planning Commission directed staff to schedule a public hearing
and prepare possible text amendments pertaining to billboard signs for January 5, 2021.

January 5§, 2021
The Miami County Planning Commission held a Public Hearing for proposed Zoning Regulation

Amendment pertaining to the billboard sign regulations. The Planning Commission provided
feedback to staff regarding the proposed amendments, requested staff provide additional
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information to assist in making their recommendation on the proposed changes and continued the
Public Hearing until the February 2, 2021 Planning Commission meeting.

February 2, 2021

The Planning Commission held the Public Hearing, which had been continued from the January
5, 2021 meeting and provided additional direction to staff for final proposed changes. The
Planning Commission continued the Public Hearing until the March 2, 2021 Planning
Commission meeting, in order that a final version of the draft amendments would be presented
and considered.

March 2, 2021

The Planning Commission held the Public Hearing, which had been continued from February, 2,
2021 meeting and voted 6-0 to recommend approval of the proposed text amendment.

Discussion

In the last few years, Miami County has received applications for a number of billboard signs that
also involved requests for variances by the Board of Zoning Appeals due to conditions that were
unique to the properties and also requesting relief from portions of the current Zoning Regulations
for billboard signs. Fred Wingert, Wingert Sign Company, asked the Planning Commission if
they would be willing to consider possible changes to the regulations. The amendment Mr.
Wingert proposed the Planning Commission to consider included:

1. Reduction in the setback of billboards from the edge of the highway right-of-way from 50
feet to 15 feet.

2. Change the maximum height of billboard signs as being measured from the average grade
as measured at the location of the billboard sign to being measured from the average
grade of the highway adjacent to the billboard.

3. Change the maximum sign area allowed for a billboard sign from 750 square feet (per
sign structure) to 378 square feet per sign face. He also proposed a maximum of 4 faces
per sign structure with no more than two per side.

4, Reduction in the maximum height and width of a sign from 15-feet by 50-feet to 11 feet
by 36 feet.

5. Reduction in the minimum spacing requirements from 1,000 feet to 500 feet between
billboards that are located on the same side of the road.

Planning Staff reviewed the State of Kansas “Highway Beautification Highway Advertising
Control Act of 1972 — Revised 2006” and billboard sign regulations from other nearby counties in
order to compare Miami County’s Regulations to those of other entities. While Miami County’s
current regulations for billboard signs are generally more restrictive than the State of Kansas
minimum requirements, they would appear to fall in the middle when compared to other counties.
A couple of jurisdictions (Leavenworth and Douglas Counties) do not permit the placement of
billboards within their jurisdictions.
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In drafting amendments to the billboard regulations staff proposed additional changes to make
portions of the regulations more concise and to address items that have had conflicting
interpretations. A primary focus was to make sure any updates to the regulations follow the
purpose of the sign regulations as specified in Section 18-1.01, which include the following:

1. To protect the general public from damage and injury which may be caused by the
faulty and unregulated construction of signs.

2. To prevent the obstruction of traffic visibility and confusion with traffic control
devices resulting from improperly placed and designed signs.

3. To ensure the visual quality of signs and preserve and promote the aesthetic quality of
Miami County by reducing visual clutter.

4. To control the magnitude, placement and number of signs in the County, recognizing
that signs in the County generally tend to be highly visible because of low-density
development patterns and few, if any, development features or other signs which
compete visually for attention, thereby necessitating controls to protect the visual
integrity of the unincorporated portion of the County. (Res. R15-11-033 (Exh. A))

While the final amendments proposed for approval by the Planning Commission are not the exact
text proposed by Mr. Wingert, the amendments do allow for four of the five proposed changes.
Mr. Wingert’s proposed reduction in the minimum spacing requirements being the only item not
recommended for approval as the Planning Commission found that it did not meet the purpose of
the sign regulations relating to aesthetics and rural lifestyle.

The staff report for the March 2, 2021 Planning Commission meeting and draft amendments are
attached. The draft amendments show additions being highlighted in yellow and items to be
removed struck through. Some highlights of the proposed language include:

1. New definitions for billboard sign face, billboard sign display, billboard sign structure,
free-standing sign and V-shaped sign;

2. Clarification that billboard signs are not allowed within 300 feet of any property zoned for

residential purposes;

Reduced the setback for billboards from highway ROW;

Provided a minimum setback for billboards from property lines or county ROW;

Changed sign height to be measured from edge of the adjacent road grade;

Increased the maximum sign area to 756 square feet per sign facing with two sign facings

per sign structure;

7. Provided the maximum height and width of a billboard sign face are determined by all
displays facing the same direction on the same structure;

8. Referenced shielding requirements for lighting and requirements for electronic (LED)
signs to sections of the sign code that already address these items;

9. Provided that billboard signs permitted under Section 18-9.01.5 also must comply with
1,000 foot spacing requirement;

10. Remove the requirement that billboard signs be located at least 1,000 from other
configurations of signs (such as pole, monument or wall signs for a business)

SN i
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Recommendation

Staff believes these proposed revisions support the regulations’ purpose to promote the safety,
morals, order and general welfare of the citizens of Miami County and the purpose of the sign
regulations as listed in Section 18-1.01 of the Zoning Regulations. Staff recommends that the
County Commission sign the attached resolution to adopt the proposed text amendments as
recommended by the Planning Commission.

Board of County Commissioner Options:

1.
2.

3.

4.

Approve the proposed revisions as recommended by the Planning Commission.
Override the Planning Commission’s recommendation by a 2/3 vote of the BOCC,
including denying the revisions or approving the revisions with changes.

Return the Planning Commission’s recommendation to the Planning Commission with a
statement specifying the basis for the BOCC’s failure to approve or disapprove.

Defer for further study.

Attachments: Resolution for Approval including proposed revisions attached as Exhibit A

Planning Commission Minutes of November 10, 2020; January 5, 2021; February
2,2021; and March 2, 2021
Staff Report for March 2, 2021 Planning Commission Meeting
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MIAMI COUNTY PLANNING DEPARTMENT
MEMORANDUM

DATE:

TO:

FROM:

March 2, 2021
Miami County Planning Commission
Kenneth A. Cook, AICP, CFM, Planner

Zoning Regulations Amendments (Billboard Signs)

Background

February 2, 2021

The Planning Commission held a public hearing for proposed amendments to the Miami
County Zoning Regulations regarding billboard signs. The Planning Commission directed
staff to make several modifications to the proposed amendments and continued the public
hearing to the March 2, 2021 Planning Commission meeting.

Discussion

Staff has updated the draft amendments to the sign regulations based upon direction
received at the February 2, 2021 Planning Commission meeting. The updated proposed
amendments are attached, and the following is a summary of the changes:

1.

All references to sign “facing” were updated to “face” to provide consistency in
the use of terms in the sign regulations. Use of “faces” (plural) and “faced” (as in
double-faced sign) have been continued in the regulations.

The definition of Billboard Sign Structure (Article 2 — Definitions) was modified
to provide that a billboard sign structure shall be mounted on a single ground pole.

A sentence was added to Section 18-4.01.5 (general sign requirements) specifying
that “the 300-foot spacing requirement shall not be required for signs listed in
Section 18-3. — Signs Not Requiring Permits”. This modification is intended to
clarify that agricultural signs—and other signs that do not required permits—are
not required to comply with the 300-foot spacing requirement.

Section 18-5.02 (b) — Location was reformatted to be more concise. In addition,
staff had noted at the last Planning Commission meeting that “No part of” should
be added to the beginning of the final sentence.
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5. Upon the direction of the Planning Commission, the current maximum height
requirement (Section 18-5.03 — Maximum Height) was replaced with the optional
amendment provided by staff, which provides that height is measured from the
adjacent edge of the road grade of the main traveled way.

6. Section 18-5.05 - Lighting was modified to cross-reference shielding requirements
in Section 18-4.01.9.

Attachment
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Excerpt of the November 10, 2020 Planning Commission Minutes

Request for Consideration of Future Billboard Sign Amendments

Reeves reported that the owner of a local sign company has approached staff and has requested
making modifications to the Zoning Regulations for billboard signs. She added that this individual
is present this evening, together with his legal counsel.

Reeves explained that this individual copied the current Zoning Regulations for billboard signs
and highlighted, in green, his proposed changes. She noted that one of the proposed amendments
reduces the maximum sign area of the billboard sign face, which would allow for a double-stacked
billboard sign. Reeves noted that the two billboard signs located along US-169 Highway, between
Paola and Osawatomie, were constructed by this sign company and are a model of what he is
proposing.

Reeves commented that staff is not opposed to the proposed changes, which, she noted, would
help businesses construct their signs more economically. She explained that this is currently just
a discussion item, and is being brought to the Planning Commissioners to consider whether or not
they want the item to proceed as a text amendment in the future.

Menefee asked Reeves to confirm that any proposed text amendments would require a public
hearing.

Reeves confirmed, and added that the Planning Commissioners may choose to continue discussing
this item; or, if the Planning Commissioners believe there has already been enough discussion,
they can proceed to schedule a public hearing on the item.

Reeves reported that staff would like to work with the industry as a whole, and is seeking feedback
from other sign companies with regard to the proposed changes. She added that any of the
proposed changes must be in compliance with State and federal law.

Cook reported that staff has received one preliminary response from a sign company
representative, who had no substantial concerns with the proposed changes. He further reported
that the representative is in favor of double-stacked billboard signs, but had cautioned against
reducing the minimum spacing requirements between billboard signs, and had reasoned that it
could result in a proliferation of signs. Cook pointed out that although the proposed changes
comply with State law with regard to minimum spacing requirements, the County has the authority
to require greater separation between billboard signs than is required by the State.

Oehlert invited the interested party in the audience to speak.
Fred Wingert of Wingert Sign Company (20836 W. 91% Terrace, Lenexa) approached the podium.

He explained that in 2018 his billboard sign company purchased two billboard signs along US-169
Highway and rebuilt them. He reported that his company worked with Planning staff and came
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before the Board (Board of Zoning Appeals) and received approval.! He added that his company
rebuilt the signs, using steel structures and moved the signs closer (in proximity to each other and
closer in proximity to the US-169 Highway right-of-way). Mr. Wingert reported success with the
two billboard signs.

Wingert stated that during the past six to nine months other businesses in Miami County have
expressed interest in billboard signage on northbound and southbound US-169 Highway, so he has
submitted these proposed changes to the regulations. He then described his proposed changes to
Section 18-5 of the Zoning Regulations for billboard signs (proposed changes are highlighted in
green):

18-5.02 Location:

1. Billboard signs shall not be located within 300 feet of any property zoned
Planned Development, Rural Residential, Countryside, or Agricultural.

2. Billboard signs shall not be located within 50 feet GHARGEHONISNESI of any state
or federal highway, to be measured from the edge of the rlght of-Way

Mr. Wingert reported that the current setback from the US-169 Highway right-of-way is 50°, from
which his company received a variance for those two billboard signs on US-169 Highway. He
commented that the 50° setback from the KDOT right-of-way doesn’t serve a purpose. He
reasoned that the property owners don’t like the 50” setback because it means the sign will need to
be constructed farther onto their commercial—and therefore, more valuable—property. He also
reasoned that the 50 setback requirement results in the billboard sign not being as visible, which
is illogical because billboard signs exist to be seen by the traveling public. Mr. Wingert stated that
no part of the billboard sign would be over the right-of-way. He added that a 15” setback is a
reasonable distance for trucks to access and service a billboard sign.

18-5.03 Maximum Height: Maximum Height: The top edge of any one (1)
billboard sign shall not exceed 50 feet above average grade h (Res. R15-
11-033 (Exh. A))

Mr. Wingert stated that average grade varies significantly, and he gave the example of how a
highway’s grade increases as it crosses over a creek. He explained that he is not proposing to
increase the maximum height of a sign; rather, he is proposing to allow a billboard to sit 50’ above
the grade of the highway. He reasoned that as the Regulations are currently written, a variance
would have to be requested to increase the maximum height of a billboard sign.

18-5.04 Maximum Sign Area:

IStaff Note: In 2018, the Board of Zoning Appeals granted several variances to Wingert Sign Company, two of which
allowed a reduction in the minimum spacing requirement (separation) between signs to 500°, instead of 1,000” and
allowed a reduced setback from the US-169 Highway right-of-way.
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1.

imum number of faces per billboard sign 1s

Staff Note: In the first sentence above, “sign” was highlighted in green; however,
“face” is the word that was added to this sentence. The existing regulations state:
“The maximum sign area of any billboard sign shall not exceed a total of 378 square
feet.”

2. The maximum height or Vertlcal dlmensmn shall not exceed 11 (pro;

blllboard 51gn shall not exceed SONEHE

Staff Note: In the first sentence above, the word “feet” should be added after “11”.
In the second sentence above, the word “feet” should be added after “36”.

3. For purposes of this subsection, each face of a billboard sign, whether double-
faced, V-shaped, or some other configuration, shall be considered a separate sign.
(Res. R15-11-033 (Exh. A))

Mr. Wingert stated that his proposed change to No. 1 above decreases the area of the billboard
sign face, and allows double-stacked signs. He explained that the amount a billboard sign company
would need to charge for advertising space on a double-sided—but not double-stacked—billboard
sign in order to get a return on that investment would be much greater and would be somewhat
cost prohibitive to advertisers, resulting in a bad investment for the sign company.

With regard to his proposed change to No. 2 above, Mr. Wingert reported that the faces of most
billboard signs in the Kansas City area are 14’ H x 48’ W. He further reported that the billboard
signs have varying heights, with most ranging from 50’ to 75’ to 100°. He also noted that there
are three double-stacked billboard signs south of Kansas City that measure 10° H x 20 W, while
the two double-stacked billboard signs along US-169 Highway (between Paola and Osawatomie)
measure 10-1/2° Hx 36° W. Mr. Wingert stated that he is asking for a smaller face size, with the
allowance of a double-stacked sign.

18-5.06 Minimum Spacing Requirements: No billboard sign hereafter erected shall
be less than 1,000 feet h from any other existing billboard sign or
allowed configuration of signs on the same side of the street. Such minimum
spacing distance shall be measured along the center line of the frontage street,
trafficway or interstate highway from a point opposite any edge of a billboard sign
and perpendicular to the center line of each street, trafficway or interstate highway.
(Res. R15-11-033 (Exh. A))

Mr. Wingert reported that in 2018 his company sought approval from the County for a shorter
separation distance between the two billboard signs along US-169 Highway. He noted that the
State allows for a distance of 500°. He argued, with regard to any concern about the proliferation
of billboard signs, that there is a reasonable limit to the amount of billboard signage needed by a
community, and that at some point there aren’t any more viable advertisers. He acknowledged
that a proliferation of billboard signs is possible, but he does not anticipate this result.
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Mr. Wingert commented that his company tries to operate as a community partner and does not
want to create “eyesores”. He noted that he is not asking for anything unusual, and explained that
the two billboard signs along US-169 Highway are exactly the same as two billboard signs outside
of Tola. He added that there are two billboard signs outside of Ottawa that are this same size and
have this same spacing.

Kitchen agreed that reducing the minimum spacing requirement from 1,000 feet to 500 feet is
reasonable, and would be a benefit to those sign companies that want to work with the same
landowner. He explained that it is difficult to find a 1,000” stretch of property along the right-of-
way.

Mr. Wingert agreed, and added that the property must also be zoned Commercial or Industrial.

Ross commented that the billboard signs along US-169 Highway, which are spaced 500 apart, do
not bother him. He asked Mr. Wingert if the separation distance between those two signs is the
same as what is allowed by the State.

Mr. Wingert confirmed, and added that the State allows for a 500 separation distance between
billboard signs along a highway; however, the State defers to the County, and the majority of the
billboard signs in Kansas are governed by local regulations.

Ross commented that he has no issues with the proposed changes.

Elliott recalled a previous period of time when the Planning Commission discussed amendments
to the sign regulations. He pointed out that the Article in the Zoning Regulations that addresses
signage is 12 pages in length; therefore, he is hesitant to consider amendments to only a portion of
that Article. He cautioned that once the Planning Commission entertains a request from an
applicant to amend the Zoning Regulations to meet that applicant’s specific need, the Planning
Commission will receive an onslaught of such requests. He commented that he does not have a
concern about the proposed changes; rather, he is concerned about the process being taken to make
those changes.

With regard to this evening’s General Discussion, Item B. 2. (possible future amendments to the
sign regulations) Menefee asked Reeves to clarify which portion of the sign regulations staff
intended to discuss

Reeves answered that the sign regulations, as a whole, are outdated.

Menefee suggested that rather than proceeding to set a public hearing for these possible
amendments to the Zoning Regulations for billboard signs, the Planning Commission could instead
spend some time looking at all of the sign regulations.

Reeves commented that there is not enough time to dedicate to the entire set of sign regulations,

which is why she had contacted two consulting firms to get estimates for updating the sign
regulations and telecommunications regulations. She reported that the cost for updating just those
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two sets of regulations was estimated to be $60,000 to $80,000. She explained that the cost is high
because these two sets of regulations are incredibly complicated and have constitutional
implications. Reeves added that now that the Comprehensive Plan update is underway, we are
much closer to re-writing the Zoning Regulations; therefore, she would recommend waiting to
amend the sign regulations until that time.

Ochlert asked how we can continue to use outdated sign regulations.

Reeves explained that staff defers to State and federal regulations. She added that staff does not
currently have the time to dedicate to updating the entire set of sign regulations. She commented
that it does not make sense to re-write the sign regulations and telecommunication regulations
when all of the Zoning Regulations will have to be re-written to comply with the new
Comprehensive Plan.

Elliott commented that he is concerned about the interconnectivity between items, and he does not
like the idea of modifying only a portion of the sign regulations without looking at the big picture.

Oehlert asked Reeves if this request from Mr. Wingert is urgent.

Reeves responded that she assumes Mr. Wingert has billboard signs that he would like to construct
in the near future. She added that staff would like the entire set of sign regulations to be updated,
but it would be incredibly expensive to engage a consultant, and staff does not have the time to
dedicate to such a project. She noted that the Zoning Regulations are not supposed to be amended
to appease one individual; rather, they should be amended with the community’s best interests in
mind.

Ross commented that the two billboard signs along US-169 Highway between Osawatomie and
Paola are representative of what Mr. Wingert is proposing. He added that if Mr. Wingert were to
request approval of new billboard signs with the same setbacks, spacing between signs, etc., he
would likely receive approval.

Reeves clarified that the Mr. Wingert had to go before the Board of Zoning Appeals and get
variances for the two billboard signs along US-169 Highway. She reminded the Planning
Commission that each variance request that comes before the Board of Zoning Appeals is unique;
however, if the same types of requests are repeatedly being made, it is an indication that the Zoning
Regulations need to be amended.

Menefee commented that if text amendments could be approved to make this process less time-
consuming for staff and for applicants, then that seems to be the logical solution.

With regard to the timing of a complete re-write of the Zoning Regulations, Reeves noted that the
new Comprehensive Plan should be adopted in 2021.

Broers asked if the League of Municipalities or the Kansas Association of Counties have model
regulations that could be utilized.

Ochlert suggested that Mid-America Regional Counsel may have model regulations.
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Cook noted that the International Sign Code Association has some model regulations. He
explained, however, that the difficulty we run into is the level to which cities regulate signage
versus less regulation of signage in more rural areas.

Broers commented that she would be in favor of proceeding with text amendments to this portion
of the sign regulations because it has been acknowledged that all of the sign regulations need to be
updated; and, this is a means of doing so. She added that these seem to be simple changes; and
there is no indication that the regulations specific to billboard signs are in need of a complete re-
write.

Broers moved that a public hearing be scheduled to consider text amendments to Section 18-5 of
the Zoning Regulations pertaining to billboard signs. Menefee seconded the motion, and the
motion passed, 8-1, by a roll call vote (Elliott voted “No”).

Reeves announced that the earliest date the public hearing could be scheduled is January 5, 2021.
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Excerpt of the January 5, 2021 Planning Commission Minutes

Public Hearing 20002-TA: Zoning Regulations Amendments (Billboard Signs)

Cook presented the staff report for consideration of draft amendments to the Zoning Regulations
of Miami County, Kansas, pertaining to Billboard Signs (Off-Premises Outdoor). Affected
regulations include Article 2 (Definitions); and Article 18 (Signs).

Cook reminded the Planning Commission that signage is considered a form of speech. Therefore,
content of signage cannot be discussed. Permissible discussion includes time, place, and manner
restrictions of signage, such as size, lighting, and separation distance.

Staff’s recommendation is that the Planning Commission discuss the existing billboard regulations
and proposed changes to provide additional feedback to staff. Staff would suggest that the public
hearing for amendments to the billboard signage regulation be continued until the February 2, 2021
meeting to allow staff to make additional changes based upon the feedback received from the
Planning Commission.

Cook referenced a table included in the meeting packet, which compares sign regulations of other
counties in Kansas. He noted that after staff prepared this comparison table, it was discovered that
Douglas County now prohibits billboard signage.

Regarding Mr. Wingert’s proposed amendments to Section 18-5.03 — Maximum Height, Cook
noted that the height of all signs is currently measured from the average grade to the top of the
sign. Conversely, the State bases its 50° maximum height requirement off the adjacent roadway
elevation. Cook noted that most of the jurisdictions he researched calculate a sign’s height in the
same manner as Miami County. Staff suggests that the maximum height of billboard signs should
continue to be measured in the same manner as all other signs. Staff’s concern with changing how
maximum height is calculated is that this could result in billboard signs that are significantly taller
than 50’ located near a road right-of-way or a property line.

Elliott argued that the opposite would be true in the case of a roadway with an average grade that
is lower than the grade of the adjacent highway. He gave the example of southbound US-169
Highway, near Miola Lake, and the roadway that is lower than the adjacent property, and explained
that if a 50° tall billboard were to be constructed on either side of US-169 it will look like a monster
when viewed from the roadway.

Cook agreed and explained that this provision ensures that the maximum height of a sign structure
is 50°.
Ross commented that he likes the State’s regulations regarding billboard height.

Cook suggested that if the Planning Commission should choose to amend how the maximum
height of billboard signs is measured, adding a setback requirement from property lines, structures,
or roads would be one way of preventing a 70’ tall sign, for example, from being located 40 from
the centerline of an adjacent County road or adjacent property line.

With regard to Maximum Sign Area, Elliott pointed out that, as currently proposed, Section 18-
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5.04.1, which states that a billboard sign “shall not exceed a total of 756 square feet per sign facing
..”, conflicts with Section 18-5.04.2, which contains height and width dimensions that would
limit maximum sign area to 672 square feet:

“18-5.04 Maximum Sign Area:

1. The maximum sign area of any billboard sign shall not exceed a total of 756
square feet per sign facing with a maximum of two (2) facings. When a billboard
structure includes two sign displays per facing (double decked sign), the maximum
area of each display shall not exceed 378 square feet, or a total of 756 square feet
per sign facing. A billboard sign may be constructed as a single faced, double-
faced or V-type sign structure.

2. The maximum height or vertical dimension shall not exceed fifteen—15)
fourteen (14) feet. The maximum width or horizontal dimension of any one (1)
billboard sign shall not exceed fifty56)-48 feet.

3. For purposes of this subsection, each face of a billboard sign, whether double-
faced, V-shaped, or some other configuration, shall be considered a separate sign.
(Res. R15-11-033 (Exh. A))”

Cook explained that these provisions, as proposed, are intended to allow a maximum sign area of
756 square feet, regardless of the size of the sign.

Elliott argued that with regard to sign facings, a V-shaped sign cannot possibly have a sign area
756 square feet on each side, based upon the provisions in Section 18-5.04.2.

Cook agreed that a V-shaped sign or any single sign could not have a maximum sign area of 756
square feet. He clarified that the maximum sign area of 756 square feet is with regard to a double-
stacked sign.

Menefee asked if Section 18-5.04.1 is intended for a double-stacked sign and if Section 18-5.04.2
is intended for a single sign.

Cook agreed.

Menefee suggested that staff clarify Sections 18-5.04.1 and 18-5.04.2 in the upcoming draft
amendments.

Elliott noted that it is not clear to him how Sections 18-5.04.1 and 18-5.04.2 work together. He
added that if there is concern about the overall size of a sign and a sign’s ability to obstruct view
or cause a distraction, then the number of signs—whether a single sign or a double-stacked sign—
is irrelevant because it still poses as an obstruction or distraction.

Regarding Section 18-5.02.1 — Location, Elliott asked Cook if billboards are allowed in industrial
and commercial areas only.

“18-5.02 Location:
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1. Billboard signs shall not be located within 300 feet of any property zoned
Planned Development, Rural Residential, Countryside, ex-Agricultural or any other
property zoned for residential purpose.”

Cook confirmed and clarified that based upon the Kansas Highway Advertising Control Act,
billboard signs along State and federal highways are allowed only on commercial and industrial
zoned properties. The Miami County Zoning Regulations allow billboard signs on properties
zoned industrial (I-1 or I-2) or commercial (C-2). He added that billboards are not allowed in the
C-1 district or in obsolete zoning districts.

Regarding Section 18-5.02.2, Elliott asked how the County benefits from the proposed additional
15° setback, especially if there is already an established right-of-way.

“2. Billboard signs shall not be located within 50 fifteen (15) feet of any state or
federal highway, to be measured from the edge of the right-of-way. Billboard signs
shall not be located within fifteen (15) feet of a side property line or the ultimate
right-of-way of any road, street, or highway as designated by the County’s
Comprehensive Transportation Plan. No billboard sign may be installed to
encroach over an existing utility improvement or easement.”

Cook explained that, according to the current sign regulations, any sign must be placed outside of
the ultimate right-of-way width, which is slightly greater than the current right-of-way. Asaresult,
there is a possibility that a 50’ tall billboard sign may be located 40” from the centerline of an
adjacent County road.

Elliott argued that this could occur only in limited zoning districts.

Cook agreed, and reasoned that other structures are subject to minimum setback requirements from
property lines. He noted that due to their height, billboard signs perhaps warrant additional
separation from an adjoining property or from a right-of-way.

Cook added, however, that both the State and the Count require a 500 separation from the edge
of the on-ramps at an interchange. He noted that most commercial and industrial property along
the highway will most likely be located at an interchange, which would provide greater separation
from an adjacent County road.

Elliott commented that if the State does not impose additional setbacks from the right-of-way; and,
if billboard signs can be placed along only State or federal highways, then he does not understand
how the additional 15° setback benefits the County. He added that he’s trying to simplify the
Regulations.

Menefee agreed.

Broers asked how setbacks are measured.
Cook answered that setbacks are measured from the nearest point of the sign structure.

Manchester commented that he agrees with Elliott and Menefee. He reasoned that an additional
setback from the right-of-way would result in a billboard sign being constructed farther onto a
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property—such as a hayfield—rendering that portion of the property unusable. He added,
however, that a minimum setback from adjacent property lines is a good idea.

Collins commented that shielded lighting should be required if there are no additional setbacks
imposed. He reasoned that an additional 15” setback will further protect the roadway from lighting.

Cook noted that all sign lighting is required to be shielded. He added that this provision may be
found in the general sign requirements.

Collins replied that he reviewed the general sign requirements, which state that the lighting cannot
interfere with the roadway, but do not specifically require shielded lighting.

Cook suggested that the lighting provisions can be modified to address this concern more
specifically.

Elliott agreed with Collins and added that the County currently allows for indirect illumination on
billboard signs, but does not require shielded lighting. He reasoned that an additional 15” setback
will have an impact on roadway safety, with regard to lighting.

Collins pointed out that the State and Jefferson County both require shielded lighting because there
is no additional setback from the right-of-way.

Elliott commented that there appears to be inconsistency between Item No. 5, under Section 18-
4.01 — General Sign Requirements and Section 18-5.06 — Minimum Spacing Requirements for
billboard signs:

“Section 18-4. General Sign Requirements

18-4.01 The following general sign requirements shall apply to all signs in all
zoning districts:

5. Unless otherwise provided for in these Regulations, no sign hereafter erected
shall be less than 300 feet from any other existing sign or allowed configuration of
signs on the same property.”

“Section 18-5. Billboard Signs (Off-Premises Outdoor)
18-5.06 Minimum Spacing Requirements:

No billboard sign hereafter erected shall be less than 1,000 feet from any other
existing billboard sign er-alewed-eonfiguration-of-signs on the same side of the
street. Such minimum spacing distance shall be measured along the center line of
the frontage street, trafficway or interstate highway from a point opposite any edge
of a billboard sign and perpendicular to the center line of each street, trafficway or
interstate highway. (Res. R15-11-033 (Exh. A))”

Elliott asked how to distinguish the difference between a sign that advertises a business on that
same property and a billboard sign. He posed the scenario of a commercial or industrial business
along the highway that wants to increase the height of their existing sign, which is not a billboard
sign, which would appear to result in that sign now being considered to be a billboard sign.
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Cook answered that billboard signs are intended to mean off-premises outdoor advertising. In
other words, a billboard sign is advertising something that is not occurring on the property where
the billboard sign is located.

Elliott asked how large a business’s sign can be before it may be considered a billboard sign. He
reasoned that according to Sections 18-4.01 and 18-5.06, a commercial or industrial business along
the highway wanting an on-premises billboard sign advertising their business may be prohibited
from doing so if the adjacent property owner has a billboard sign near the shared property line.

Cook answered that staff is proposing to strike “or allowed configuration of signs” from Section
18-5.06 because it is confusing and would appear to prevent a business owner from erecting a
billboard sign if there is already a sign on that property. In addition, it would appear to prohibit a
business sign from being placed on a property that has a billboard sign.

Elliott noted that he is concerned that whoever constructs a sign first has the advantage. He then
reasoned that if a property has a billboard sign near the adjacent property line, this will prohibit
the adjacent property from having a business sign (such as a monument sign).

Cook explained that if there is an existing billboard sign placed on a property and a business comes
in and wants to install a monument sign for the business, then there needs to be a 300’ separation
from those two signs on that same property. He also explained that the 1,000” separation distance
is only with regard to the distance between billboards signs—whether they’re on the same property
or on separate properties. The 300 separation is with regard to any signs on the same property.

There being no further questions for staff, Oehlert opened the public hearing.

Fred Wingert of Wingert Sign Company (20836 W. 91% Terrace, Lenexa) approached the podium,
and thanked Planning staff for their work on the proposed amendments. He added that although
sign content cannot be discussed, the billboard signs that his company owns and operates do not
and will not advertise adult content. Mr. Wingert reported that his company owns and operates
four billboard signs in Miami County— two that he recently purchased along US-69 Highway,
and two along US-169 Highway. He stated that other businesses have expressed interest in
advertising on billboard signs, so his company approached the Planning Department with proposed
amendments to the regulations.

Mr. Wingert briefly outlined his proposed changes to the Zoning Regulations for billboard signs.
Regarding Section 18-5.02.2, he believes some sort of required setback is appropriate, and a 15
setback from the right-of-way is more than enough room to service the billboard sign. With regard
to Section 18-5.03 — Maximum Height, Mr. Wingert noted that his request is that this measurement
be based upon the average grade of the highway. He reasoned that his company would not
construct a sign that is so high that it is not visible to motorists. He commented that nobody wants
to see a billboard sign that is 60°, 70°, or 80” in the air. With regard to Section 18-5.04 — Maximum
Sign Area, Mr. Wingert commented that he is in agreement, for the most part, with staff’s proposal.
He stated that his company is requesting a 10-1/2’ x 36’ double-stacked sign (378 square feet, per
sign facing) or 11° x 36°. With regard to Section 18-5.06 - Minimum Spacing Requirement, Mr.
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Wingert explained that his company is requesting a 500 separation between billboard signs, which
matches the State’s requirements. He referenced the Planning Commission’s discussion regarding
highway interchanges and explained that a billboard sign cannot be located within 500 of the point
where the pavement begins to widen at an exit or within 500° of the end of an on-ramp. He
specified that this results in an area spanning 2,500° to 3,000° where billboard signs cannot be
constructed. He reasoned, therefore, that this existing regulation further prevents proliferation of
billboard signs in commercial and industrial areas along the highway. He added that there are
relatively few areas along the highway that are zoned commercial or industrial.

There being no public comments, Oehlert asked for a motion to continue the public hearing.
Menefee moved to continue the public hearing to the February 2, 2021 meeting, Broers seconded,

and the motion carried via a roll call vote of 7-0'.

Cook asked the Planning Commission if they have any strong preferences regarding maximum
sign area, separation distance between billboard signs, or setback requirements.

Elliott asked if staff could provide for the Planning Commission a map of the County, which marks
out all areas where a billboard sign could be permitted.

Cook indicated that staff can provide such a map.

Ross and Elliott commented that Section 18-5.04.2 needs to be clarified, as it is confusing,
especially how it relates to 18-5.04.1.

! Josh Brown left the meeting at 8:00 p.m., bringing the total number of Planning Commissioners to seven (7).
The two Planning Commissioners who initiated and seconded the motion (Menefee and Broers) were not queried for
their votes.
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Excerpt of the February 2, 2021 Planning Commission Minutes

Continued Public Hearing 20002-TA: Zoning Regulations Amendments (Billboard Signs)

Cook announced that Mr. Fred Wingert (of Wingert Sign Company) submitted his response to the
staff report, copies of which have been provided this evening to the Planning Commissioners.
Cook then presented the staff report for consideration of draft amendments to the Zoning
Regulations of Miami County, Kansas, pertaining to Billboard Signs (Off-Premises Outdoor).
Affected regulations include Article 2 (Definitions); and Article 18 (Signs).

Cook pointed out that pursuant to a request made at last month’s meeting staff has added additional
language to Section 18-5.05, which is based upon KDOT’s regulations, and which specifies that
all lighting for billboard signs must be shielded:

(Note: Proposed text is highlighted in yellow. Text that is proposed to be deleted is struck
through.)

“18-5.05 Lighting: Billboard signs may be indirectly illuminated, but shall not cast
glare upon any adjacent highway so as to pose a hazard to vehicular traffic. This
shall include that all lighting must be effectively shielded so as to prevent beams or
rays of light from being directed at any portion of the traveled way of any highway
or county road and are of such intensity or brilliance as to cause glare or to impair
the vision of the driver or any motor vehicle or to otherwise interfere with any
driver’s operation of a motor vehicle. Electronic (LED) signs must comply with

Sectlon 18 11 Electronic S1gn Regulat1ons dﬂplay—a—staﬁc—lmage—fer—a—mmmm

Only sign structures that are cla551ﬁed legal conformmg may be modlﬁed to LED
signs. (Res. R15-11-033 (Exh. A))”

He noted, however, that Section 18-4.01.9 (in the general sign requirements) provides that all
indirectly illuminated signs “shall have lighting fixtures or luminaries that are fully shielded;”
therefore, staff believes Section 18-4.01.9 sufficiently addresses this concern.

Elliott suggested that, in lieu of duplicating regulations, staff could simply cross-reference Section
18-4.01.9 in Section 18-5.05. He explained that this would ensure that if the provisions in Section
18-4.01.9 are amended in the future, the same will apply to Section 18-5.05.

Menefee agreed.

Cook requested the Planning Commission’s input regarding the existing regulation, which requires
a minimum spacing of 1,000’ between any billboard signs (Section 18-5.06. Minimum Spacing
Requirements). He reported that Mr. Wingert has requested reducing that minimum requirement
to 500’ but staff is recommending that the Planning Commission keep the existing 1,000
minimum spacing requirement.

Oehlert asked if there is a reason why the minimum spacing requirement is specifically 1,000’.

Cook answered that it is his understanding that the County wanted a greater separation than that
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required by KDOT. He reported that nearly all the nearby counties he has reviewed have minimum
spacing requirements greater than 500°; and, some that are greater than 1,000’

He then directed the Planning Commission to the maps in the meeting packet, and explained that
the maps demonstrate where future billboard signs could possibly be located on those properties
adjacent to highways, which are zoned C-2, I-1, or I-2. He further explained that the maps take
into consideration 500” and 1,000’ separation distances between billboard signs as well as 300’
separation distance from any properties zoned for residential use.

Cook noted that the spacing of the billboard signs depicted on the maps is also based upon the
State’s minimum setback requirement from an interchange or intersection. He has contacted
KDOT to verify that he is interpreting KDOT’s sign regulations accurately—especially regarding
measurement of separation distance from an interchange or intersection—but has not yet received
aresponse. Cook explained that he measured the separation distance from interchanges, beginning
at the point where the pavement begins widening at an entrance, and measuring 500” from that
point,

Cook pointed out that the location of a billboard sign on one property may impact whether another
billboard may be placed on that same property or on an adjacent property, which is due to the
current 1,000’ minimum spacing requirement between billboard signs; and, the required 300’
minimum spacing between billboard signs and properties zoned for residential use. He noted that
there are not many industrially or commercially zoned properties in the County located adjacent
to the highways so there wouldn’t be a proliferation of signs throughout the entire County.
However, if the 1,000 minimum spacing requirement between billboard signs was reduced, there
are a few areas of the County that could see an increase in the number of billboard signs. He
acknowledged that properties adjacent to the highways could possibly be rezoned in the future,
resulting in additional opportunities for billboard signs.

Cook then referenced staff’s suggestion (on Page 4 of 9 of the meeting packet) to modify Section
18-4.01.5 (in the general sign requirements) to specify a general minimum separation of 300’ for
all free-standing signs. He clarified that the purpose of this suggested amendment is to confirm
that only on-premises signs detached from a structure—and not wall signs—are subject to the 300°
minimum spacing requirement. Cook pointed out Page 7 of 9 of the meeting packet, which
provides several scenarios demonstrating when and how the 300’ minimum spacing requirement
applies. He explained that if one property has a billboard sign and an adjacent property has a
business sign (an on-premises sign), the 300’ minimum spacing requirement would not apply
because the signs are located on separate properties. However, if a property has an existing
billboard sign, and a business sign (an on-premises sign) is later constructed on that same property,
the 300 minimum spacing requirement would be applicable.

Cook reported that Mr. Wingert’s February 1% response to the staff report expresses concern “with
the ADDED REQUIREMENT on 300 feet spacing between all signs you are proposing on Page 4
of 9.” Cook clarified that the current Regulations require a minimum 300’ separation between a
new sign and any other existing signs on the same property. Moreover, the current Regulations
for billboard signs provide that any new billboard sign allowed under Section 18-5 must be located
a minimum of 1,000 from “any other existing billboard sign or allowed configuration of signs on
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the same side of the street.” Cook explained that the proposed removal of the phrase “or allowed
configuration of signs” from the billboard sign requirements (Section 18-5.06) provides greater
flexibility because the 300° minimum spacing requirement would then be applicable between any
signs—billboard signs or on-premises signs (located on the same property and on the same side of
the street).

Cook then referenced Mr. Wingert’s request to add the following to Section 18-5.01:

“If the Kansas Secretary of Transportation designates US-69 as other than a scenic
byway, the proposed regulation in this section would apply to US-69.”

Staff recommends retaining the existing language regarding US-69 in Section 18-5.01 and making
no modifications at this time. Cook added that if the State ever decides that US-69 will no longer
be designated as a scenic byway, the County can, at such time, amend the sign regulations to permit
billboard signs along US-69.

Manchester referenced the following provision in Mr. Wingert’s response letter:

“The maximum height of a billboard would be measured from the road grade to
match the State of Kansas Requirements and not to exceed 70 feet.”

Manchester asked about the State’s maximum height requirement for billboard signs.

Cook answered that the State calculates height based upon the grade of the adjacent roadway. He
explained that the State’s maximum height requirement for billboard sign structures is 50°, as
measured vertically from the edge of the pavement to the top of the sign. Cook’s understanding
is that Mr. Wingert is requesting that the height of billboard signs be calculated in the same manner
as the State—in other words, 50° vertically from the pavement—but no taller than 70°, which
would allow for a taller sign in those locations where the ground falls away from the roadway.

Ocehlert then opened the public hearing.

Attorney Darcy Domoney of Domoney & Domoney (18 E. Wea St., Paola) approached the podium
and stated that his client’s reasons for requesting amendments to the billboard sign regulations are
primarily to avoid having to request variances from the County for various billboard locations that
he may want to explore; and, to provide for more affordable billboard advertising for primarily
Miami County businesses. He reiterated that very few locations along the highways in Miami
County are zoned to allow billboard signs; and, for those locations, his client is requesting that the
County’s billboard sign regulations match those of the State. Attorney Domoney commented that
there does not seem to be a huge justification for the County’s current minimum spacing
requirement. He assumes that the State has good reason for its 500’ minimum spacing
requirement. Attorney Domoney stated that his client is requesting that 1) the minimum spacing
requirement between billboard signs be reduced from 1,000’ to 500’; and 2) the height of billboards
signs be measured from the road grade. He concluded that the requested amendments to the
billboard sign regulations would allow for more billboards in the few areas in the County where
the zoning allows for billboards.
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Mr. Fred Wingert (20920 Walmer Rd., Stillwell) approached the podium, and stated that the main
idea behind his request is to allow for additional billboards in locations where there are existing
billboards. He explained that by doing so, it is more affordable to run power underground. He
expressed that running power underground for 1,000 is very expensive, and his company is trying
to build some billboard signs that are reasonably priced. With regard to maximum height, Mr.
Wingert commented that although it may be unlikely that a billboard sign would need to be 70’
tall it is helpful to have this flexibility in those locations where the highway rises up from the
surrounding ground because of a bridge or some other reason. He further commented that there is
no reason to build a billboard too tall. Mr. Wingert clarified that many, if not most, of the potential
locations for future billboard signs, as shown on the maps in the meeting packet, would not be
suitable locations, due to easements, rock, and lack of electricity.

Kitchen asked Mr. Wingert if any billboard signs are being constructed with solar powered
lighting.

Mr. Wingert answered that he is utilizing this option in a couple of locations; however, the lifespan
is only seven to ten years.

Glenn Alpert (15163 W. 323" St., Paola) approached the podium and referenced the following
proposed amendment to Section 18-5.04.3, as found shown on Page 3 of 9 of the meeting packet.
(Note: Proposed text is highlighted in yellow. Text that is proposed to be deleted is struck
through.)

“3.  Each billboard sign structure shall be mounted on a single ground pole.”

Mr. Alpert stated that this does not seem to match the following proposed definition for
Free-Standing Sign:

“Free-Standing Sign: A sign principally supported by one or more columns, poles,
or braces placed in or upon the ground. (May also be referred to as a ground,
monument, pole, or billboard sign.”

He asked if a free-standing sign has a single pole or multiple poles. He then pointed out that the
word “king” in the definition for Billboard Sign Structure should be replaced with the word “kind”
so that it reads . . . and other materials of every kind and nature . . .” Mr. Alpert also asked if
there are any provisions in the Regulations regarding whether a billboard sign may be placed on a
building.

Elliott answered that the proposed definition for Free-Standing Sign may be found in the general
sign requirements and is not exclusive to billboard signs.
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Regarding whether a billboard sign may be placed on a building, Elliott added that the maximum
sign area for wall signs is limited to a certain percentage of the surface area of a building’s fagade.

Mr. Alpert then asked if the intent is to have a single pole billboard sign.
Cook confirmed this to be the intent of the current Regulations.

Broers commented that the draft amendments, as currently proposed, appear very much to be a
working draft. She asked for clarification regarding whether the public will be given another
opportunity to comment on the proposed draft amendments before the Planning Commission votes
upon them.

Mr. Alpert again approached the podium. Regarding the 1,000’ minimum spacing requirement,
he commented that if there is good reason to be more restrictive than the State then that is fine.
However, if the State’s 500’ minimum spacing requirement is acceptable, then he suggests
matching the State’s requirement.

Elliott moved to continue the public hearing until next month’s meeting, at which time the final
version of draft amendments will be presented. Ross seconded.

Kitchen asked why the County’s requirements differ from the State’s.

Cook answered that he has reviewed the minutes of past meetings when the sign regulations were
being discussed but was not able to find any specific reasoning for the 1,000” minimum spacing
requirement. He expects that the Planning Commission’s decision may have been for reasons of
aesthetics, and not regarding safety.

Kitchen asked if it was previously staff’s opinion that the minimum spacing requirement should
be 1,000°.

Cook responded that the Planning Commission adopted this regulation, which was also adopted
by the Board of County Commissioners. He explained that even if staff had suggested this
requirement, staff’s suggestions are often based upon direction received from the Planning
Commission or the Board of County Commissioners.

Reeves recalled discussions from previous Planning Commission meetings, during which it was
the Board’s desire to have a 1,000 minimum spacing requirement as opposed to a lesser
separation. Reeves also recalled previous Planning Commission discussions regarding maximum
height. She noted that although this was the desire several years ago, the Planning Commission
may change this requirement if it would like to do so. Reeves explained that the State allows
counties and local jurisdictions to be more restrictive; however, the County cannot have a
minimum spacing requirement that is less than the State’s, nor a maximum height requirement that
exceeds the State’s. She agreed that previous meeting minutes indicate that the 1,000” minimum
spacing requirement was determined not because of any safety studies conducted, but rather
aesthetics—based upon the local community’s desires. Reeves believes the State’s requirements
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are based upon safety studies. She also believes, especially regarding electronic signage, that the
1,000’ minimum spacing requirement should be retained to avoid driver distraction.

Cook recalled from his review of previous years’ meeting minutes that staff had pointed out to the
Planning Commissioners that the 1,000” minimum spacing requirement did not match the State’s
requirement and had asked them whether they wanted to instead use the State’s requirement. Cook
reported that the Planning Commission directed staff to retain the 1,000 minimum.

Regarding variances for billboard signs, Cook pointed out that any variance must meet the variance
standards listed in the State Statute. He then referenced the variances granted for the two (2)
billboard signs along US-169, south of Paola (Wingert Sign Company), which replaced the former
(2) billboard signs at that location, and reported that the variances were granted because unique
conditions existed on the subject property. Had those unique conditions not been present, he
assumes the variance from the 1,000’ minimum spacing requirement would not have been granted.
He explained that the unique conditions existing on that particular property included a number of
pipelines running through the middle of the property; two existing billboard signs adjacent to one
another; and the location of the highway entrance. He further explained that had one of those
existing billboard signs been torn down, a new billboard sign would not have been permitted
because the current billboard sign regulations would have allowed only one sign. Cook reported
that the Board of Zoning Appeals took into consideration those unique conditions present on the
property, and decided to grant the variances, thus allowing two new billboard signs with a reduced
setback from the highway right-of-way (and a separation distance that is less than the 1,000
minimum spacing requirement).

The Planning Commission then voted upon the motion on the floor, via roll call vote. The motion
carried with eight (8)! in favor and one (1) against (Menefee). Oechlert announced that the public
hearing will be continued to the March 2™ meeting.

The Planning Commission began deliberating the proposed text amendments:
(Note: Proposed text is highlighted in yellow. Text that is proposed to be deleted is struck
through.)

Article 2 Definitions

“Billboard Sign Structure: Means and includes all components of a
billboard sign, which may include poles, bracing, lateral supports, displays,
and other materials of every king and nature used to support a facing or
facings on which advertising is placed.”

With regard to Article 2 — Definitions, Cook reminded the Planning Commissioners that the word
“king”, which appears in the definition of Billboard Sign Structure, should be replaced with “kind”.

! The two Planning Commissioners who initiated and seconded the motion (Elliott and Ross) were not queried for
their votes.
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Broers commented that she would like the proposed definitions to be tighter. She noted that the
definition of Billboard Sign Structure contains the word “poles” (plural), but the text later specifies
a “single ground pole” (in Section 18.5.04.3):

Section 18-5.04 Maximum Sign Area:

“3,  Each billboard sign structure shall be mounted on a single ground pole.”

Broers also noted inconsistencies throughout the proposed amendments in use of the words “sign
facing” and “sign face”. She pointed out that “face” is used in Section 18-4.01.4.

“Section 18-4.01.5 Unless otherwise provided for in these Regulations, no free-
standing sign (such as a ground, monument, pole, or billboard sign) hereafter
erected shall be less than 300 feet from any other existing free-standing sign or
allowed configuration of signs on the same property.”

Regarding Section 18-4.01.5 Menefee commented that the 300" separation between all signs is
good and protects small businesses in the County. He asked if farm signs are included in this
requirement, as farm signs do not require a permit.

Reeves answered that agricultural signs are exempt. She suggested that it would be a good idea to
clarify this.

Oehlert agreed.
Menefee suggested also clarifying any exempt signage.

Elliott suggested language such as “any other existing free-standing permitted sign”, to avoid
having to identify every type of exempt sign.

Section 18-5 — Billboard Signs (off-Premises Outdoor)

“18-5.01 Off-premises outdoor billboard signs greater than 64 square feet and equal
to or less than 750 756 square feet shall be permitted only in the C-2, I-1 and I-2
Districts, and only within 660 feet of the rights-of-way of I-35, K-68 and US-169,
with advertising being directed only toward said rights-of-way. Billboard signs
visible from US-69 and erected with the purpose of their message being read from
US-69 shall be prohibited since US-69 is a scenic byway. All provisions of the
Kansas Highway Advertising and Control Act must be met for any sign located
within 660 feet of the rights-of-way of the above listed state and federal highways.
(Res. R15-11-033 (Exh. A))”

There were no comments made regarding Section 18-5.01.

“18-5.02 Location:
a. Billboard signs shall not be located within 300 feet of any property
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zoned Planned Development, Rural Residential, Countryside, of
Agricultural or any other property zoned for residential purpose, and
which is located on the same side of the highway.”

Regarding the latter part of the highlighted clause in Section 18-5.02 (a): “and which is located on
the same side of the highway” Broers asked if it would be contrary to the intent of these
Regulations to construct a billboard sign on one side of the highway, opposite a residential zoning
district, which is less than 300° away.

Cook responded that the intent is to exclude from this consideration property that is on the opposite
side of the road / highway, as the road / highway itself creates some separation.

b. Billboard signs shall not be located within 56 fifteen (15) feet of any state
or federal highway, to be measured from the edge of the right-of-way.
Billboard signs shall not be located within fifteen (15) feet of a side or rear
property line or the ultimate right-of-way of any road, street, or highway as
designated by the County’s Comprehensive Transportation Plan. No
billboard sign may be installed to encroach over an existing utility
improvement or easement.

With regard to the last part of the highlighted clause in Section 18-5.02 (b): “No billboard sign
may be installed to encroach over an existing utility improvement or easement” Broers asked if
easements are typically large enough to ensure that a utility company’s access to the easement will
not be impacted in the event that a billboard sign is hanging over the easement. She asked if a
setback from the easement should be considered.

Elliott commented that it should be the responsibility of the utility provider to acquire enough
easement.

Cook explained that the word “improvement” was added to that clause to address those instances
where an existing utility line—such as a main sewer line or old electrical line—is not within an
easement. He added that staff recommends adding to that same clause “part of a” so that it reads:
“No part of a billboard sign may be installed to encroach over an existing utility improvement or
easement.”

18-5.03 Maximum Height: The top edge of any one (1) billboard sign shall not
exceed 50 feet above average grade. (Res. R15-11-033 (Exh. A))

Regarding Section 18-5.03 — Maximum Height Elliott expressed that he would like to see
maximum height calculated from the road grade instead of the average grade. He explained that
the sight line intention is based on the roadway; and, calculating height from the road grade offers
greater flexibility, especially considering the limited number of locations where billboard signs
can be permitted.

Menefee agreed.
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Cook noted that he included on Page 5 of 9 of the meeting packet an optional amendment for
Section 18-5.03, most of which he derived from the State’s regulation:

Section 18-5.03 Maximum Height: The height of any portion of the sign structure
as measured vertically from the adjacent edge of the road grade of the main traveled
way shall not exceed 50 feet.

Ross commented that he likes the optional amendment for Section 18-5.03, as it specifies “road
grade”.

Menefee commented that the proposed optional amendment also specifies the “main traveled
way”, which takes into consideration divided highways.

Ross asked if the maximum height should be 50° or 70°.

Elliott commented that the maximum height should be 50°. He then asked if the State regulation
provides for a maximum height of 70’ based upon the road grade.

Cook clarified that the State specifies a maximum height of 50’ as measured from the road grade.

Section 18-5.04 Maximum Sign Area:

3. Each billboard sign structure shall be mounted on a single ground pole.

Broers commented that Section 18-5.04.3 — Maximum Sign Area seems a bit prescriptive
regarding the requirement for a single pole.

Elliott commented that he believes this should be addressed from an aesthetics standpoint. He
would like to know what the Planning Commission would like to see as the standard. He added
that he does not necessarily have a preference regarding whether a billboard sign is mounted on
several poles or a single pole.

Ross commented that he is seeing increasingly more of the single-pole billboard signs, which he
thinks look much better.

Oehlert asked the Planning Commissioners if they agree with proposed Section 18-5.04.3.

Broers suggested that this particular provision would be more appropriate in the Definitions
section.

Elliott and Menefee agreed.

Elliott suggested that the provision be relocated to be included in the definition for Billboard Sign
Structure.

There were no objections.
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18-5.05 Lighting: Billboard signs may be indirectly illuminated, but shall not cast
glare upon any adjacent highway so as to pose a hazard to vehicular traffic. This
shall include that all lighting must be effectively shielded so as to prevent beams or
rays of light from being directed at any portion of the traveled way of any highway
or county road and are of such intensity or brilliance as to cause glare or to impair
the vision of the driver or any motor vehicle or to otherwise interfere with any
driver’s operation of a motor vehicle. Electronic (LED) signs must comply with

Sectlon 18 11 Electromc S1gn Regulatlons dfspl-a{yha—staﬁ&}m&ge—fer—a—mm’rmam

Only sign structures that are cla351ﬁed legal conformlng may be modlﬁed to LED
signs. (Res. R15-11-033 (Exh. A))

Elliott recommended that rather than adding the proposed language to Section 18-5.05 — Lighting,
this provision could instead just cross-reference the provisions of Section 18-4.01.9 (in the general
sign requirements). He commented that he agrees with the proposed amendments pertaining to
LED signs.

There were no objections to Elliott’s suggestion.

18-5.06 Minimum Spacing Requirements: No billboard sign (including billboard
signs, as provided in Section 18-9.01.5 of these regulations) hereafter erected shall
be less than 1,000 feet from any other existing billboard 51gn or—allowed
configuration—ofsigns on the same side of the street. Such minimum spacing
distance shall be measured along the center line of the frontage street, trafficway or
interstate highway from a point opposite any edge of a billboard sign and
perpendicular to the center line of each street, trafficway or interstate highway.
(Res. R15-11-033 (Exh. A))

Regarding Section 18-5.06 — Minimum Spacing Requirements Elliott commented that he prefers
to retain the 1,000’ minimum. He provided the example of three billboard signs on the east side
of US-169, south of 191%, and noted that they are spaced 1,000’ apart according to Google Earth.
If the billboard signs were spaced 500 apart, it would allow for two additional signs in that
location. He expressed that five signs in that location would just be too busy.

Menefee commented that it is much easier to retain the 1,000” minimum, which, in the future could
possibly be reduced to 500” if the need arises. He added that once the minimum is reduced to 500,
we can’t go back to 1,000°.

Elliott commented that the Planning Commission is tasked with creating Zoning Regulations for
three reasons: health, safety, and welfare; and, the State Statute specifies that it is for those three
reasons that the Planning Commission and the Zoning Regulations exist. Elliott noted that
although he agrees that there is some welfare benefit, he does not know what portion of the people
we serve will benefit. He expressed that aesthetics and rural lifestyle are a greater benefit. Elliott
reported that some of the results received from the Comprehensive Plan survey speak to these very
things. It is his opinion that discussions regarding the 1,000 minimum spacing requirement that
have been on the books up to this point were specific to help maintain some of that rural character.
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He expressed that he would hate to go away from that, especially before finishing the
Comprehensive Plan.

Broers concurred.
There were no additional comments regarding Section 18-5.06.

18-5.07 Distance from Intersection: No sign shall be located adjacent to or within
500 feet of an interchange, intersection at grade or a safety rest area, with such
distance measured along the freeway or interstate highway from the nearest point
of the beginning or ending of pavement widening at the exit from or entrance to the
freeway or interstate highway. (Res. R15-11-033 (Exh. A))

Regarding Section 18-5.07 — Distance from Intersection, Cook noted that this regulation matches
the State’s.

The Planning Commission had no changes to Section 18-5.07.

The Planning Commission had no changes to Section 18-9.01.5 — Light Industrial (I-1) and
Heavy Industrial (I-2) Sign Regulations.
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RESOLUTION
NO.

ADOPTION OF AMENDMENTS TO THE
MIAMI COUNTY, KANSAS ZONING REGULATIONS

WHEREAS, Miami County, Kansas is authorized, pursuant to K.S.A. 12-753 et seq., to adopt
Zoning Regulations and amendments thereto; and

WHEREAS, Miami County did adopt comprehensive Zoning Regulations for Miami County,
Kansas on September 5, 1991, and has since amended said regulations periodically; and

WHEREAS, the Miami County Planning Commission is authorized to recommend amendments to
the Miami County Zoning Regulations pursuant to KSA 12-753; and

WHEREAS, County staff had recommended proposed amendments to the County’s Zoning
Regulations pertaining to Billboard Sign (Off-Premises Outdoor) regulations; and

WHEREAS, the Planning Commission held a public hearing regarding the proposed amendments on
January 5, 2021 and continued the hearing to February 2, 2021, directing staff to provide additional
information in order to assist the Planning Commission in making its recommendation and to adjust
proposed language; and, the Planning Commission subsequently continued the public hearing to
March 2, 2021 to ensure that the language was correct. Said public hearings were noticed in
accordance with state statute, and a record and written summary of the public hearings were made;
and

WHEREAS, the Planning Commission voted, by an affirmative vote of the majority present (6-0) at
aforesaid March 2, 2021 hearing, to recommend that the Board of Commissioners of Miami County,
Kansas approve the proposed amendments to the Miami County, KS Zoning Regulations pertaining
to Billboard Signs (Off-Premises Outdoor); and

WHEREAS, the County Commission considered, at its regularly scheduled meeting on March 24,
2021, the recommendation of the Planning Commission to approve the proposed text amendments
and continued the consideration of the amendments until April 7, 2021 in order to allow time for
additional discussion; and,

WHEREAS, the County Commission considered the recommendation of the Planning Commission
to approve the proposed text amendments on April 7, 2021 at a regularly scheduled commission
meeting; and

WHEREAS, the County Commission, having reviewed aforesaid proposed regulations and having
considered comments of staff and the public, finds the proposed amendments to the regulations
governing Billboard Signs (Off-Premises Outdoor) to be in the public interest and welfare, pursuant
to the following findings:
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FINDINGS:

The amended regulations for Billboard Signs (Off-Premises Outdoor):

1.

Relax the current regulations to allow property owners more flexibility and provide opportunity
for business to be able to advertise.

Support the purpose of the sign regulations by: a) ensuring the visual quality of signs and
preserving and promoting the aesthetic quality of Miami County by reducing visual clutter; and,
b) by controlling the magnitude, placement and number of signs in the County, recognizing that
signs in the County generally tend to be highly visible because of low-density development
patterns and few, if any development features or other signs which compete visually for
attention, thereby necessitating controls to protect the visual integrity of the unincorporated
portion of the County.

Support the purpose of the Zoning Regulations to promote the safety, health and general welfare
of the citizens of Miami County.

NOW, THEREFORE BE IT RESOLVED BY THE COUNTY COMMISSION OF MIAMI
COUNTY, KANSAS, pursuant to K.S.A. 12-753 et seq., that the proposed amendments to the
Miami County, Kansas Zoning Regulations, as shown in Exhibit “A”, are hereby approved and that
copies of aforesaid documents shall be maintained in the office of the County Clerk.

IT IS FURTHER RESOLVED BY ABOVE SAID COMMISSION that aforesaid regulations shall
become effective upon publication of this Resolution in the official County newspaper.

ADOPTED ON THIS 7" DAY OF APRIL, 2021.

BOARD OF COUNTY COMMISSIONERS
MIAMI COUNTY, KANSAS

BONNIE “ROB” ROBERTS, Chairman

ATTEST

TYLER VAUGHAN, Chairman Pro-tem
JANET WHITE, County Clerk PHIL DIXON, Commissioner

GEORGE PRETZ, Commissioner

DANIEL GALLAGHER, Commissioner
Approved as to form and legality on by

EXHIBIT “A”
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Article 2-1 Definitions (sign definitions)

Billboard Sign Face: Means and includes a billboard sign display or displays at the same
location and facing the same direction.

Billboard Sign Display: Means a single panel or part of a billboard sign, including trim and
background, which contains a message or messages.

Billboard Sign Structure: Means and includes all components of a billboard sign, which
may include a pole, bracing, lateral supports, displays, and other materials of every kind and
nature used to support a face or faces on which advertising is placed. Each billboard sign
structure shall be mounted on a single ground pole.

Free-Standing Sign: A sign principally supported by one or more columns, poles, or
braces placed in or upon the ground. (May also be referred to as a ground, monument, pole,
or billboard sign).

V-Shaped Sign: A sign structure containing two (2) faces of approximately equal size,
erected upon a common structure, and positioned in a “V” shape with an interior angle
between faces of not more than forty-five degrees (45°) with the distance between the sign
faces not exceeding five feet (5°) at their closest point.

AMENDMENTS TO ARTICLE 18 SIGN REGULATIONS:
Section 18-4. — General Sign Requirements

(Proposed amendments to Section 18-4.01.4 and Section 18-4.01.5 pertaining to General Sign
Requirements.)

Section 18-4.01.4. Unless otherwise provided for in these Regulations, sign area
shall include the entire surface area within a single perimeter enclosing the outside
limits or boundaries of such sign. Where the perimeter boundaries are irregular or
are not parallel, the sign area shall be the surface of the regular geometric shape
which most nearly closes the outside limits or boundaries. Only one (1) face of a
ground or pole sign designed as a double-faced sign, with both faces parallel and no
more than 1 foot between structures or faces, shall be considered in determining the
sign area.

Section 18-4.01.5 Unless otherwise provided for in these Regulations, no free-
standing sign (such as a ground, monument, pole, or billboard sign) hereafter erected
shall be less than 300 feet from any other existing free-standing sign or allowed
configuration of signs on the same property. The 300-foot spacing requirement shall
not be required for signs listed in Section 18-3. Signs Not Requiring Permits.

Section 18-5. — Billboard Signs (Off-Premises Outdoor)
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(Proposed amendments to Section 18-5 pertaining to Billboard Signs (Off-Premises Outdoor).)

18-5.01 Off-premises outdoor billboard signs greater than 64 square feet and equal
to or less than 756 square feet shall be permitted only in the C-2, I-1 and I-2
Districts, and only within 660 feet of the rights-of-way of I-35, K-68 and US-169,
with advertising being directed only toward said rights-of-way. Billboard signs
visible from US-69 and erected with the purpose of their message being read from
US-69 shall be prohibited since US-69 is a scenic byway. All provisions of the
Kansas Highway Advertising and Control Act must be met for any sign located
within 660 feet of the rights-of-way of the above listed state and federal highways.

(Res. R15-11-033 (Exh. A))

18-5.02 Location:

a. Billboard signs shall not be located within 300 feet of any property that

is zoned Planned Development, Rural Residential, Countryside,

Agricultural, or that is zoned for residential purposes, and which property is

located on the same side of the highway.

b. Billboard signs shall not be located within fifteen (15) feet of any of the
following: (1) a state or federal highway right-of-way; (2) a side or rear
property line; or (3) the ultimate right-of-way of any road, street or highway
as designated by the County’s Comprehensive Transportation Plan. This
distance shall be measured from the nearest point of a billboard sign structure
to the edge of said right-of-way or property line. No part of a billboard sign

shall encroach over an existing utility improvement or easement.

c. Billboard signs shall not be attached to the roof or wall of any building.

d. Billboard signs shall not be located within a stream or drainage channel.

(Res. R15-11-033 (Exh. A))

18-5.03 Maximum Height: The height of any portion of the sign structure, as
measured vertically from the adjacent edge of the road grade of the main traveled

way, shall not exceed 50 feet.

18-5.04 Maximum Sign Area:

1.  The maximum sign area of any billboard sign structure shall not exceed
a total of seven hundred fifty-six (756) square feet per sign face with a
maximum of two (2) faces. A billboard sign structure shall include no more
than two sign displays per face (double-decked sign). A billboard sign may
be constructed as a single-faced, double-faced or V-shaped sign structure. A

double-faced sign shall have no more than 15 feet between sign faces.

2. The maximum height or vertical dimension of a billboard sign face shall
not exceed thirty (30) feet. The maximum width or horizontal dimension of

any billboard sign face shall not exceed sixty 60 feet.
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18-5.05 Lighting: Billboard signs may be indirectly illuminated, but shall not cast
glare upon any adjacent highway so as to pose a hazard to vehicular traffic (refer to
Section 18-4.01.9 for shielding requirements). Electronic (LED) signs shall comply
with Section 18-11, Electronic Sign Regulations. Only sign structures that are
classified legal conforming may be modified to LED signs. (Res. R15-11-033 (Exh.
A))

18-5.06 Minimum Spacing Requirements: No billboard sign hereafter erected
(including billboard signs, as provided in Section 18-9.01.5 of these regulations)
shall be less than 1,000 feet from any other existing billboard sign on the same side
of the street. Such minimum spacing distance shall be measured along the center line
of the frontage street, trafficway or interstate highway from a point opposite any
edge of a billboard sign and perpendicular to the center line of each street, trafficway
or interstate highway. (Res. R15-11-033 (Exh. A))

18-5.07 Distance from Intersection: No sign shall be located adjacent to or within
500 feet of an interchange, intersection at grade or a safety rest area, with such
distance measured along the freeway or interstate highway from the nearest point of
the beginning or ending of pavement widening at the exit from or entrance to the
freeway or interstate highway. (Res. R15-11-033 (Exh. A))
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MIAMI COUNTY
STAFF REQUEST FOR COMMISSION ACTION

SUBMITTED BY:
Mark Whelan

REQUESTED MEETING DATE:
Wednesday, April 7, 2021

DEPARTMENT:
Fire District #1

REQUESTED MEETING:

STUDY SESSION REGULAR MEETING

CONTACT INFORMATION:

mwhelan@micosheriff.org

PROJECT / REFERENCE NUMBER:
Linn Valley Radio's

AGENDA ITEM / SUBJECT:
Portable radio's for Linn Valley FD

ITEM BACKGROUND / DESCRIPTION:

Linn Valley FD currently has no radio communications with Miami County dispatch or Louisburg and Fontana FD.
Linn County Sheriff has refused the request to radio dispatch Linn Valley units into Miami County. They are
currently dispatched by phone app with cell phone confirmation of calls. Having no radio communication is
problematic as responders cannot receive updated information or track vehicles and run times. Chief Rittinghouse
attempted to obtain donated radios however those radios are no longer supported by Motorola.

REQUESTED ACTION / STAFF RECOMMENDATION:

Request permission to purchase 5 Motorola APX 6000 portable radios for use at Linn Valley. This will allow direct
communication with Miami County Dispatch and other responding units. This is not a budget item for Fire District #1

or the current radio project.

BUDGET IMPACT:

$20,522.00

BUDGET AUTHORITY: REMAINING BUDGET ALLOCATION:

$ $

FUND / LINE ITEM: FUNDS BUDGETED: CAPITAL PROJECT:

-1 [] YES NO [ ]YES NO
Wk UMelan

March 29, 2021

SUBMITTER'S SIGNATURE:

DATE:




MIAMI COUNTY
STAFF REQUEST FOR COMMISSION ACTION

SUBMITTED BY: REQUESTED MEETING DATE:

Mark Whelan Wednesday, April 7, 2021

DEPARTMENT: REQUESTED MEETING:

Miami County Fire District #1 STUDY SESSION REGULAR MEETING
CONTACT INFORMATION: PROJECT / REFERENCE NUMBER:
mwhelan@micosheriff.org Fire District #1 Kenwood Radio's

AGENDA ITEM/ SUBJECT:
Upgrade to existing Fire District #1 Kenwood radios.

ITEM BACKGROUND / DESCRIPTION:

Appx. 101 portable radios and 32 mobile 800 radios were purchased in 2018 were purchased by Miami County Fire
District #1. The radio specifications did not include the needed software to allow for use of encryption. The radio's
need to have the encryption added to allow for use of those talk groups for both the Miami County radio system and
the MARRS (MARC) regional radio system.

REQUESTED ACTION / STAFF RECOMMENDATION:
Ka-Comm will upgrade the radios for $450.00 per radio and is doing so at cost. Total cost $59,850.00

BUDGET IMPACT:
The cost of this upgrade is not in the Fire District #1 nor the radio project budget.

BUDGET AUTHORITY: REMAINING BUDGET ALLOCATION:
$ $
FUND / LINE ITEM: FUNDS BUDGETED: CAPITAL PROJECT-
HEE- A [] YES NO ] YES NO
Wanfo UMalon March 26, 2021

SUBMITTER'S SIGNATURE: DATE:



,j(\ KA-COMM, INC ~ Quote

1201 W. Old 56 Highway
K&?‘C@fnm.,gﬂ Olathe, KS 66061

(913) 764-7314 3(24/2021
(913) 764-7514 Fax
www.ka-comminc.com
ddock@ka-comminc.com

MIAMI COUNTY FIRE DISTRICT #1
P.0.BOX 537
PAOLA, KS 66071

Due on receipt

ltem Description Qty Cost Total

ADD MULTI KEY AES ENCRYPTION TO
PORTABLE AND MOBILE RADIOS (PER CHIEF
MARTIN)

8323000004 8323000004, MULTI-KEY DES AND AES (MOBILES) 32 450.00 14,400.00
8323000004 8323000004, MULTI-KEY DES AND AES 101 450.00 45,450.00
(PORTABLES)

PAOLA RURAL

25 PORTABLES
7MOBILES + 1 SPARE
OSAWATOMIE RURAL
24 PORTABLES

9 MOBILES
LOUISBURG RURAL
27 PORTABLES

8 MOBILES
FONTANA RURAL

21 PORTABLES

7 MOBILES

MICO DIST

4 PORTABLES

Thank you for your business.
Subtotal $59.850.00

Sales Tax (0.0%) $0.00

Total $59,850.00

Signature:
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